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Annex 2: Index current and short‐term future perception  

Annex 1: Response rate and indices 1]

2009 2010 2011
I II III IV I II

1. Response and non‐response rates (in percent)
a. Average response rate 76.0 72.5 70.0 70.0 74.0 76.1 77.5 78.7
b. Average non‐response rate 24.0 29.0 30.0 30.0 32.0 23.9 22.5 21.3

2. Indices
a. Index current economic condition 94.6 98.2 94.8 94.1 98.5 100.6 104.3 104.1
b. Index short‐term future economic condition 98.2 106.3 99.0 99.5 104.0 107.2 104.5 106.7
c. Business Perception Index 96.0 101.7 96.5 96.2 101.0 103.7 104.4 105.1

Source: CBA.

1]     Index value =  between 100 and 110: Optimistic perception
Index value = 100: Neutral.
Index value = between 90 and 100: Pessimistic perception
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CHART 2: INDEX SHORT‐TERM FUTURE ECONOMIC CONDITION

90

95

100

105

110

20
03
 ‐ 
I

20
03
 ‐ 
II

20
03
 ‐ 
III

20
03
 ‐ 
IV

20
04
 ‐ 
I

20
04
 ‐ 
II

20
04
 ‐ 
III

20
04
 ‐ 
IV

20
05
 ‐ 
I

20
05
 ‐ 
II

20
05
 ‐ 
III

20
05
 ‐ 
IV

20
06
 ‐ 
I

20
06
 ‐ 
II

20
06
 ‐ 
III

20
06
‐IV

20
07
‐I

20
07
‐II

20
07
‐II
I

20
07
‐IV

20
08
‐I

20
08
‐II

20
08
‐II
I

20
08
‐IV

20
09
‐I

20
09
‐II

20
09
‐II
I

20
09
‐IV

20
10
‐I

20
10
‐II

20
10
‐II
I

20
10
‐IV

20
11
‐I

20
11
‐II

PERIOD

CHART 3: BUSINESS PERCEPTION SURVEY

Annex 3: Trends in perception 
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Annex 7: Economic indicators by sector (2011‐II) (continued)

Less than 
5.1 

percent

Between 
5.1‐10.1 
percent

More 
than 10.1 
percent

Less than 
5.1 

percent

Between 
5.1‐10.1 

percent

More 
than 10.1 
percent

3. Sales, in percentages of all responding sectors 8.1 13.5 8.1 10.8 8.1 16.2 35.1
a. Manufacturing (excl. manufacture of refined petroleum 
products)

0.0 0.0 0.0 0.0 0.0 0.0 5.4

b. Electricity, gas and water supply, manufacture of refined 
petroleum products

0.0 2.7 0.0 0.0 0.0 0.0 0.0

c. Construction 0.0 0.0 0.0 0.0 0.0 2.7 5.4
d. Wholesale and retail trade, repair of motor vehicles and 
household goods 0.0 0.0 0.0 2.7 0.0 2.7 10.8

e. Hotels and restaurants 0.0 0.0 0.0 0.0 0.0 2.7 8.1

f. Transport, storage and communication  5.4 2.7 0.0 0.0 2.7 2.7 0.0

g. Financial intermediation 0.0 0.0 0.0 2.7 2.7 0.0 2.7

h. Real estate and other business activities 0.0 2.7 8.1 2.7 0.0 0.0 0.0

i. Health, other community and personal service activities 2.7 5.4 0.0 2.7 2.7 5.4 2.7

4. Average wage costs, in percentages of all responding 
sectors 16.2 10.8 5.4 0.0 56.8 5.4 5.4

a. Manufacturing (excl. manufacture of refined petroleum 
products)

0.0 0.0 0.0 0.0 5.4 0.0 0.0

b. Electricity, gas and water supply, manufacture of refined 
petroleum products

0.0 0.0 0.0 0.0 2.7 0.0 0.0

c. Construction 0.0 0.0 0.0 0.0 8.1 0.0 0.0
d. Wholesale and retail trade, repair of motor vehicles and 
household goods 0.0 0.0 0.0 0.0 8.1 5.4 2.7

e. Hotels and restaurants 0.0 2.7 0.0 0.0 5.4 0.0 2.7

f. Transport, storage and communication  2.7 5.4 0.0 0.0 5.4 0.0 0.0

g. Financial intermediation 0.0 0.0 2.7 0.0 5.4 0.0 0.0

h. Real estate and other business activities 10.8 0.0 0.0 0.0 2.7 0.0 0.0

i. Health, other community and personal service activities 2.7 2.7 2.7 0.0 13.5 0.0 0.0

Source: CBA.

Decrease Increase
No 

Change


