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11. Closing remarks 
The FPN Conference concluded with closing remarks by Mrs. Gonzalez who on behalf of the CBA 
expressed gratitude to all participants and reiterated the importance of continued collaboration 
among stakeholders to strengthen the Aruban payments systems and foster financial inclusion 
(enclosure 13). The second FPN Conference wrapped up with a strong call to action, as 
stakeholders reaffirmed their commitment to tackling scams and digital fraud while advancing 
financial inclusion in Aruba. Mrs. Gonzalez also informed the stakeholders that the working group 
meetings will take place next year in April or May, whilst the third FPN Conference will be held 
in November 2025. 
 
12. Light lunch and networking 
The chairperson of the FPN, Mrs. Gonzalez, thanked everyone for their active participation and 
valuable contributions throughout the conference, and invited all participants to a lunch and an 
opportunity for networking. 
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The patterns and risks of multiple scam and fraud incidents across 
age groups

Scammed once Scammed between 2 to 3 times Scammed more than 3 times

Repeated scam vulnerability most pronounced among seniors
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Credit cards and debit cards are the preferred methods of 
scammers

49.2%

38.2%

3.4%
5.8%

3.4%
Payment methods involved

Credit Card Debit Card Digital Payment Wallet Bank Transfer Cryptocurrency
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But higher losses are still prevalent

38.2%

29.4%

14.9%

17.6%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Afl. 0 - 100

Afl. 101 - 500

Afl. 501 - 1,000

More than Afl. 1,000

Total amount of money lost

83.0%

17.0%
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70.0%
80.0%
90.0%

Yes No

Rate of victims that requested a 
reimbursement

Yes No

Small losses are more common
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Victims take action

But reimbursement gaps and delays exist

59.3%
10.6%

30.1%

Reimbursement rates

Yes, for the full amount Yes, partially No

19.5%

17.4%

24.8%

38.3%

Time to reimbursement

Less than 1 week Between 1 to 2 weeks

Between 2 to 4 weeks More than 1 month
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User awareness and proactive measures against fraud and scams in 
digital payments are encouraging

72.7%

27.3%

Percentage of respondents taking 
precautions

Yes No
12.3%

16.2%

21.6%

23.5%

26.3%

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

Regularly updating passwords

Using two-factor authentication

Monitoring bank statements regularly

Avoiding calls from unknown numbers

Avoiding suspicious links/emails

Proactive measures by respondents
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Social media and emails are most prone to repeated threats

0.0% 20.0% 40.0% 60.0% 80.0% 100.0% 120.0%

(Mobile) Phone Calls

Text Messages

Emails

Social Media Messages

Type and frequency of communication of scams and fraud

Never 1 time Between 2 to 3 times More than 3 times







Questions?
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become one of the most prevalent crimes globally and is an 
organized transnational threat. 

In some countries, it is the most common crime type that 
citizens experience. 

Fraudsters operate at scale, exploiting telecommunications 
networks, cyberspace and a population that spends an 
�N�S�H�W�J�F�X�N�S�L���F�R�T�Z�S�Y���T�K���Y�N�R�J���T�S�Q�N�S�J���g
          - Global Fraud Summit Communiqué: 11 March 2024

Challenges Summarized



Pieces of the Solution

Implementing Robust Security Measures

Education & Users Awareness

Transactions Monitoring

Information Sharing and 
Collaborating with Stakeholders



Cyber 
Physical

component

Conceptual
component

Moral
component

Capacity Shield

Capability Shield Negative and Positive Forces

Attacker

Technological 
innovation 

PPP

Legislation 
adoption

Barrier

Expansion of 
shield strength

Momentum
State I:Ideal state

Whole - of - cyber





Thank you!
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Financial Inclusion �sCountry Context

The challenge of promoting access to financial products and services to the 
population has been overcome.

Source: GlobalFindex (2021)

Today: almost 100% of the adult 
population has an open relationship in 

the Financial System, and 85% have 
active accounts.

Account ownership



Source: BCB

All 5,570 Brazilian municipalities have 
at least one physical bank channel.

Source: BCB

130 million people have accounts in 
digital banks in Brazil.

70 

93 

109 

122 
130 

2020/12 2021/12 2022/12 2023/12 2024/10

Financial Inclusion �sCountry Context



Access to Internet and smartphones

87% of individuals own a cell 
phone

88% of individuals has accessed 
internet through cell phone over 
the last three months

Households with access to Internet at home (by level of income)

Source: TIC 
Domicilios



Context before Pix
Cash was the main means of payment for lower income population in 2019

Source: BCB
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Digital retail payments can save 
people time and money and make 
it easier and faster to pay for 
goods and services. 

The Digital Strategy
Underpinning the design of the public policy

Championing digital retail payments: a critical need for the population



High  use of  cash

The scenario for the next step: fast payments
Opportunities in digital retail payments

The rise  of  fintechs
Gaps on tradi t ional  

payment  
instruments

International  Trend



Context �t Pandemic

COVID-19

Fast Payments 
(less need for working capital)

Contactless Payments
(authentication happens in �‰���Ç���Œ�[�• mobile device)

Increase in e-commerce transactions



How? The BCB Mandate
The regulatory and supervisory background for reforms

The Banco Central do Brasil (BCB)
BCB is the regulator, overseer and 
supervisor of banks, payment 
institutions and payment schemes;

This broad mandate allows for 
embracing the technology and use it to 
lower barriers to entry and stimulate 
competition on the provision of better 
(and cheaper) services.



BCB and the private sector
Comprehensive participation, despite size or segment

Pix Forum
(advisory committee)

Public Consultation

Working Groups
.Business rules
.Standards and technical requirements
.Eletronic data interchange (messages)
.Security

Market agents were fully involved in the development process through an 
open and transparent specific Forum (Forum Pix) where discussions took place



Pix Milestones
�,�Q�V�H�U�W�L�Q�J���W�K�H���Q�R�Y�H�O�W�\���D�Q�G���F�U�H�D�W�L�Q�J���W�K�H���p���)�2�0�2�q���H�I�I�H�F�W



Distribution - Multiple Participants
Onboarding almost 800 institutions since 1 st day

Banks Payment Institutions

Credit Unions Non-Banking 
Financial 
Companies

Pix was born integrated in the daily lives of people and 
companies: No one would need to download apps or register 
on new websites to use Pix. Consumers could use the apps of 
their own institutions, which were already known and trusted. 

It is mandatory that the largest institutions in terms of the 
number of transactional accounts offer Pix. With the largest 
institutions offering Pix, the other institutions followed suit, so 
as not to lose customers. As a result, from day one, virtually 
every Brazilian could make or receive a Pix.



Pix Key : use of 
alias to identify 
the payee and 
standardization 
of QR Codes

No charges for 
individuals

* particular cases may be 
charged

Focus on the 
user and on the 
rules governing 
the scheme 
(not the 
system)

Mandatory 
participation of 
big institutions

Scheme 
openness : 
banks and 
non-banks can 
join the scheme

Single name
and brand

The Building blocks

Standardization

Lessons learned from Pix as public policy

Engagement of 
stakeholders

Multiplicity of 
use cases

Governance to 
set the rules 



How to  pay | Costs

Read a QR 
Code

Insert a Pix 
Key

Use a Pix 
Copy and 

Paste

Multiple  Channels

Costs

Direct Participants 
R$ 0,01 for each 10 transactions 

People in general
Free of charge
.Specific situations can be charged

Companies
FÍs may charge companies
Transfer situation: payer is charged
Purchase situation: payee is charged

Inform a Pix 
Key to payer

Generate a 
QR Code

Generate a 
string

How to  pay?

ATMs

Internet Banking

Banking Apps

Payment Initiator

Softwares for companies

How to  be paid ?

Initiation  options



P2P
QR Code



P2B
E-commerce | m-commerce

QR Code | Copy and Paste

Interface gráfica do usuário, Aplicativo

Descrição gerada automaticamente

Transport  
Apps



P2B | P2G
Service Bills
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Pix aims to...

Ease the life of payers and payees

Make new business modelsfeasible

Decreasecosts and empower consumers

Contributefor the digitization of payments and 
financial inclusion



Fontes: BCB, BIS. 
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O Pix gains space and increases its popularity

4.8billion transactions in 
Dec/23, against 2.8 billion in 

Dec/22, increase of 42%.

154 million people and 

15 million companies 
use Pix.

805 million 
�����š�]�À�����W�]�Æ�[�•���l���Ç�•�X

Transactions by value range
(Only natural persons payers �t Nov/20 until Dec/22)

Pix growth

31.4%

20.8%

23.9%

17.1%

6.9%

0%

5%

10%

15%

20%

25%

30%

35%

R$ 0 to R$
19.99

R$ 20.00 to
R$ 39.99

R$ 40.00 to
R$ 99.99

R$ 100.00
to 199.99

Over R$
200.00

�ƒ 71.5 million new users included with Pix.*

Pix users and account holders

Pix and financial inclusion

Pix growth promotes financial inclusion and enables small businesses

* Considering users who did not use TED in the 12 months prior to the launch 
of Pix and became PIX users.Sources: BCB, BIS.

Source: BCB



Pix gains space and increases its popularity
Broad Adoption: Number of Transactions - Evolution
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O Pix gains space and increases its popularity
Pix growth promotes financial inclusion and enables small businesses
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Pix

Withdrawls

Cards (Credit + Debit + Pre-Paid)

Eletronic Transfers (TED + DOC + Interbank Transfers) + Cheque
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P2B Adoption is increasing
Source of the Transaction �sshare of total transactions

Source: BCB



O Pix gains space and increases its popularity

Average cost for Merchants
Per transaction

0.33% 0.29%

2.34% 2.32%

1.13% 1.10%

2022 Q4 2023 Q1

Pix Credit card Debit card



Survey: before and after Pix
Means by which receives main source of income

Source: BCB



Survey: before and after Pix
Payments or transfers to other people

Source: BCB
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The Building Blocks
�7�K�H���p�O�D�V�W���P�L�O�H�q���F�K�D�O�O�H�Q�J�H
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Objective of building a dynamic, competitive and inclusive ecosystem

2002/2003 2013 2020 2022 202320212018 2019

Pix evolving agenda
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STRATEGY FOR ADVANCING 
FINANCIAL INCLUSION

21 November 2024

Minister of Economic Affairs, Communication and Sustainable Development

Mr. Geoffrey B. Wever
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Main Challenges

2

FORO DI PAGO NACIONAL

Policy perspective on 
BUSINESSES

�‡Lack of financial products to advance 
economic diversification

�‡The existence of the informal 
economy

Policy perspective on CONSUMERS

�‡Lack of asset building due to 
different factors



Policy Strategy- 
advance business participation

3

FORO DI PAGO NACIONAL

Business

Agri Fund

Creative 
Entrepreneurship 

Fund

State Ordinance 
Basic Payment 

Account

National Program 
Combating 

Informal Economy

Business Model 
Restauration Old 

Buildings

In execution

In execution

In execution

In preparation

Submitted to Raad van Advies
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FORO DI PAGO NACIONAL

Consumers

Financial Education 
Program: Finansa den 

mi Hogar Edition 1

Financial Education 
Program: Finansa den 

mi Hogar Edition 2

National Children 
Savings Program

State Ordinance 
Consumer Credit 

Regulation

State Ordinance Basic 
Payment Account

Policy Strategy- 
advance consumer participation

Executed

In execution

In execution

Pending advice DWJZ on 
draft ministerial regulation

Submitted to Raad van Advies
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FORO DI PAGO NACIONAL
Policy Strategy- 
going forward to advance financial 
inclusion in Aruba

National Council for Financial 
Inclusion and Education

Main task: 

To provide the Government of Aruba - the Minister of 
Economic Affairs, the Minister of Finance and the 
Minister of Education with a national financial 
inclusion policy, as well as a national financial 
education policy and policy program, including 
monitoring and evaluation

Status: pending signing national decree/ ministerial 
decree

Members: Central Bank of Aruba, Department of 
Finance, DEACI, Aruban Banking Association, Aruban 
Insurers Association



Foro di Pago 
Nacional 2024
Advancing Financial Inclusion in Aruba

Research Department 
Sr. Economist

Elmelynn Croes

November 21, 2024
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Challenges
�‡Aruba has a higher comparative level of 

financial institutions access among 
selected Caribbean Small States.

�‡However, survey data points towards 
under saving by Aruban adults.

Source: CBA, World Bank, IMF Source: CBA



Results
�‡CBA survey data on the Big Three indicate:

�‡Low levels of financial literacy 

�‡A substantial mismatch between 
respondents self -assessed knowledge 
versus their actual knowledge

Source: CBA

Source: CBA

Challenges

Source: CBA



Strategy

Adopt a national vision and strategy on financial development and 
financial inclusion. 

Anchor financial education in legislation. 

Embed a national financial education program into the school 
curriculum throughout all educational levels. 

Implement financial data collection efforts for policy monitoring and 
research



Conclusion

Based on the Big Three, the 
financial literacy level of 
Aruban adults is low, and most 
adults are unaware of their lack 
of financial literacy. 

Aruba has high levels of 
financial access and usage 
based on the amount of 
bank branches and ATMs 
per 100,000 adults and high 
levels of account 
ownership at a financial 
institution, yet under saving 
and dampening consumer 
credit have prevailed up 
until recently

Financial literacy and 
education should be an 
important part of the 
national financial 
development and financial 
inclusion strategy. 



Thank you!



Dr. Shekinah Dare

November 21, 2024

FINANCIAL INCLUSION 
IN ARUBA AND THE REGION

�ZForo ���]���W���P�}���E�����]�}�v���o�[�����}�v�(���Œ���v����
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Main challenge Strategy

ADVANCING FINANCIAL INCLUSION

Lack of access to (basic) financial services

Lack of affordable financial services

Basic banking services regulation

Financial literacy/education programs

Financial inclusion/literacy and payment behavior 
research: CUR / SXM

Financial behavior/well-being collaboration with 
government (commission)



THANK YOU!



Financial Inclusion in Suriname
Main Challenges & Strategy for Advancing Financial Inclusion

HarryDorinnie
DeputyGovernor
Centrale Bank van Suriname 

21 november 2024
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